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Meet Stephen: Our Spotlight 
Employee of the month

PR in an Unlikely 
Place

Workshops We 
Loved

Rosina Ferrante interned at a 
local nonprofit organization 
over the summer. During her 
internship. she learned many 
new skills as well as applied 
many skills she learned from her 
classes at JMU. 

Over the course of the 
semester, Bluestone have 
been lucky to receive many 
workshops from professors 
and professionals in the area. 
Topics include social media, 
web/SEO, event planning and 
more.
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Meet JMU Alum
Courtney Herb
Courtney Herb  is a digital 
content   strategist  and influencer 
marketing at Edelman. She 
graduated from JMU in 2014 
studying communication with a 
concentration in public relations 
and media arts and design with 
a concentration in corporate 
communications.

Stephen is the media and issues director for the Bridgewater Re-
tirement Community account team. He’s currently in his second 
semester with Bluestone and was voted as our spotlight em-
ployee for November by his fellow employees because of his re-
sourcefulness and hard work. Learn more about his achievement 
on page 3.
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Account Updates

In the month of November, the 
Matchbox Realty account team 
threw our first event.  We hosted 
a tailgate for our client to raise 
awareness of the Matchbox 
brand, as well as, allow students 
to engage in conversation about 
off campus housing. We created a 
facebook event and infographics 
to advertise for the event. The 
infographics, along with a RSVP 
link was sent to student’s emails 
to inform them of the tailgate. 
At the event, we had cookies, hot 
cocoa, Matchbox merchandise 
and fun games to help attract 
students to our tent.  Overall, the 
event was extremely successful 
and it was so exciting to see our 
vision come to life. 

The Bluestone Communications 
account team is working still 
working with three other clients 
as well. We continue to work with 
Broward Partnership to design 
their 20th anniversary logo. We 
provided them a range of ideas 
and can’t wait to hear what they 
like most. Rice geologic is full 

steam ahead with the website. We 
are finishing the desktop version 
and then will focus on the mobile 
version. Finally, Harrisonburg Little 
League Association is preparing 
to host an information session 
for the fall season. We created 
a variety of print and social 
materials to promote the event.

At the beginning of the month, 
we officially launched our new 
look, renovated website, and 
updated logo. The feedback 
we received on our rebranding 
from our alumni, professors 
and professional network has 
been so heartwarming. We are 
excited to see how our brand 
evolves over the next couple 
semesters and beyond! Besides 
our rebranding, we organized 
a series of workshops with 
professionals, coordinated 
team building activities with all 
employees and continued to 
make great strides with our three 
smaller client projects. We’ve also 
been preparing for next semester, 
by recruiting new clients and 
organizing our new employees. 

Our team is currently finishing 
up creating brochures and flyers 
for Bridgewater Retirement 
Community to use as outreach 
materials. We have also been 
conducting video interviews of 
previous and current volunteers 
and interns to create an outreach 
video. The goal is to get local 
college students to become 
aware of all of the opportunities 
at BRC and make them want to 
get involved by providing student 
testimonials. While still in the 
process of recording and video 
editing, we are excited for the 
outcome! 

Bridgewater Retirement 
Community

Other Projects

Matchbox Realty Bluestone
Communications
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Year: Senior
Hometown: Doylestown, PA
Majors: Communication studies 
(concentration in public relations) 
Minor: Writing, rhetoric and tech-
nical communication

What do you enjoy most about 
the field of public relations?

I find that public relations offers 
a unique set of aptitudes that are 
often overlooked by related fields 
of study. JMU PR graduates are 
known for their resourcefulness and 
professionalism. The profession is 
filled with individuals that are willing 
to do whatever it takes to make their 
stakeholders happy. 

What do you enjoy most about 
Bluestone Communications?

Having been with the firm since 
its inception, I have most enjoyed 
being a part of its evolution, and 
tackling the challenges associated 
with growing something from 
scratch.

What skills of your own have 
you been able to strengthen 
throughout your time at 
Bluestone Communications?

I have learned to balance between 
multiple projects with greater 
efficiency. Not only that, but my 
writing, public speaking and 
leadership abilities are like night and 
day compared to my time before 
working at Bluestone.

What is your dream job? 

I would like to find a company where 
I can grow as a professional, and this 
really comes down to the people 
around you. So I want to work in 
an environment that continuously 
pushes me to expand on what I 
thought was possible for myself. I 
expect to be at the bottom of the 
totem pole starting out, and frankly 
that excites me. I just want to be a 
sponge, and to soak up. All that I 
can in order to be the best writer, 
editor, strategist, spokesperson or 
communicator I can be.

Spotlight Employee: Stephen 
Abramowitz
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Here are what others said about 
Stephen:

• “Stephen is a networking 
master. He is knowledgeable in 
his own, but is also extremely 
well connected and could 
direct you to get solutions to 
nearly any PR-related issue. 
His resourcefulness makes him 
an exceptional coworker!”

• “Stephen has been showing 
a lot of initiative with getting 
work done, sharing ideas 
and feedback, and being 
very resourceful. He also 
has been up to speed with 
writing the press releases and 
making sure they are pitched 
properly. He contacted outside 
resources as well.”

• “Stephen is a hard worker and 
always contributes new and 
exciting ideas in our group 
meetings.”

• “Stephen has taken the role 
of leader for many tasks 
throughout the semester and 
when anyone needs help he 
is first to offer assistance. He is 
the glue to the team and often 
goes unrecognized for his great 
efforts.”
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Rosina Ferrante, Account 
Executive Bridgewater Retirement 
Community

This past summer, I completed 
an internship at a local nonprofit 
organization called the Chester 
County Fund for Women and Girls 
(CCFWG). This credit went toward 
my communications and political 
communications studies, but I was 
nervous about applying my public 
relations knowledge, since that is my 
concentration. Nonprofits are not a 
huge area for PR, but it turned out 
that I was able to use some of my PR 
tips and tricks in certain projects of 
my internship that definitely needed 
it.
 
Press Releases & Media Publications
• Prior to my first day at the 

internship, my supervisor to-
be asked I attend CCFWG’s 
Grants Celebration, kind of like 
a showcase. Then during my 
first week, I was asked if I knew 
how to write a press release to 
detail the event. A press release? 
Too easy! I was able to whip up 
a press release with no sweat 
at all thanks to my PR Writing 
Techniques class.

• Another publication I got to 
produce was a blog post 
highlighting my experience as 
the intern for the summer. Blog 
posts are another on-hand 
PR skill, but little did I know 
that my story would be picked 
up by a local news site and 
published, spreading my word 
everywhere. 

Communication & Collaboration with 
Partnering Organizations
• CCFWG does a lot of work for 

women and girls around our 
area, and therefore partners 
with some other organizations 
to host events. CCFWG, West 
Chester University’s Social Work 
department and the local anti-
human trafficking coalition 
teamed up to hold a movie 
screening and discussion panel 
about the issue, and needed 
my help with promotion. I was 
in charge of creating a flyer 
and Eventbrite page for the 
event, but the design wasn’t 
the only PR aspect. I was in 
constant communication with 
representatives from the other 
organizations making sure my 
materials were perfect and 
accurate. From this I learned that 
client relations is not always easy 
due to nit-picking and lack of 
responsiveness, but at the end of 
the day, your job is to please the 
client.

Social Media
• Social media is a huge part 

of PR, and everyone always 
wants the college student 
intern to do it. Without 
knowing when and where 
to post, how to make an 
appropriate caption, how to 
grab attention and how to 
utilize pictures, your post is 
practically worthless. Thanks 
to my Advanced  PR Writing 
class, I was able to understand 
my audience and my platform 
to create the perfect posts 
on Facebook and Instagram 
and also score effective 
engagement.

Networking
• One thing every PR student has 

ingrained in their brain is the 
textbook definition of PR: to 
establish mutually beneficial 
relationships between an 
organization and its publics. 
I was sent on a mission to 
attend a Women’s Business 
Connection luncheon on behalf 
of CCFWG to network with 
other businesswomen. Given 
that I was the youngest person 
there, people flocked to me to 
hear my background and make 
connections. It was a great 
learning experience to witness 
networking in action, exchange 
business cards and explain my 
field to other people in the 
workforce.

PR in an Unlikely Place

Employee Poll: Black Friday or
Cyber Monday?64.7%

35.3% Black Friday   Cyber Monday



Workshops we loved and lessons we learned
By Jenna Scull, Director Bluestone 
Communications

Bluestone Communications 
employees have it good. We 
work in a beautiful office space 
downtown. We collaborate 
with great clients in a wide 
range of industries. And we 
have tremendous support 
from an esteem group of local 
professionals. This semester, 
we’ve been fortunate enough 
to have a handful of these 
professionals facilitate workshops 
on various topics in public 
relations. 

At the start of the semester, 
Nanfei Liu, Social Media Manager 
for James Madison University, 
came and spoke to Bluestone 
employees about social media. 
But more specifically, she 
spoke about the Bluestone 
Communications Facebook and 
Twitter accounts from an outsider 
perspective. This was very helpful, 
as Nanfei provided constructive 
criticism on everything from our 
banner photos to the hashtags we 
use. Our social media team really 
appreciated receiving her advice 
before we launched our new 
branding. 

Just one week later, Dr. Robert 
Meganck lead our employees in 
a design workshop. Dr. Meganck 
is a professor and freelance 
illustrator based out of Richmond, 
VA. His work has been featured 
in The New York Times, The 
Washington Post and The Harvard 
Business Review among many 
other publications. My favorite 
part of Dr. Meganck’s workshop 
was the creative thinking activity. 
His activity took us through the 
motions of brainstorming an 
out of the box illustration or the 
beginnings of a unique public 
relations campaign. 

Later in the semester, Dr. Steve 
Anderson from the SMAD 
department spoke to us about 
search engine optimization (SEO), 
a topic I wasnt that familiar with. 
Dr. Anderson walked everyone 
through the functions of SEO 
and why companies value this 
marketing tool. Additionally, my 
fellow employees and I were 
shown the specific steps we 
can take to increase site visits 
for our clients’ websites through 
keyword analysis and planning. 
Because of this insightful intro 
into SEO, I definitely have a better 
understanding of the earned 
media side of public relations. 

And just this past week, we 
had our last workshop of this 
semester. Caroline Boyd and Lacy 
Cooper from 300 Brand spoke 
to Bluestone employees about 
large scale event planning and 
logistics. 300 Brand is a strategic 
holding company that specializes 
in advertising, public relations, 
research and events management. 
They are based out of Alexandria, 
VA and have been our professional 
sponsor for almost a year now. 
Caroline and Lacy showed us a 
few examples of Government IT 
events that they had coordinated 
and executed in the past. In a 
Q+A session, both professionals 
shared great advice on how to 
stay organized while balancing 
numerous client accounts. 

On behalf of all the Bluestone 
Communications employees, 
I’d like to extend a big thank 
you to our active network of 
professionals. We really appreciate 
those that take the time out of 
their busy work days to teach us 
a thing or two about the public 
relations world. I’m excited to 
see what new workshops next 
semester brings!
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Follow Bluestone Communications
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bluestonecommva.com
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Courtney Herb

Could you describe your career 
path?

I started out at Edelman as a digital 
content creator who helped write 
and create social posts, graphics and 
videos for SC Johnson, as well as 
lead their community management. 
From there, I evolved into more of 
a junior content strategist, creating 
content for several other brands as 
well as acting as our office’s subject 
matter expert for real-time content 
(Facebook and Instagram Live). I’m 
now a content strategist and team 
lead, which ultimately resulted from 
my past experiences working on 
large brands and my willingness 
to learn new skills and help out 
wherever I was needed.

Could you describe your role as 
digital content strategist and 
influencer marketing lead at 
Edelman?

I currently straddle two different 
areas of the content/creative 
world. As a content strategist, 
I use research to help brands 
identify what messages their 
audiences would respond best 
to, then help them develop a 
strategy for what those exact 
messages should be. I then help 
with the creative concepting and 

development of social content 
that follows these strategies. On 
the other side, as the influencer 
marketing team lead, I work 
with clients to help identify 
opportunities where influencers 
could help support their 
messaging, and then create and 
manage partnerships with these 
influencers. Our team handles the 
entire process, so I do everything 
from vetting potential influencers, 
to negotiating with talent agents, 
to reviewing and helping the 
influencers in their actual content 
creation.

As a double major at JMU, how 
did both of your areas of study 
prepare you for your career?

SCOM was great for learning the 
traditional world of PR, things like 
writing press releases, learning 
organizational structures, and 
drafting/pitching new business 
proposals. SMAD was valuable 
for the more creative side of my 
job; brainstorming, art direction 
and even some light design. Since 
PR, marketing and advertising 
are merging together more and 
more in the professional world, the 
combination of both these majors 
gave  me an invaluable, multi-
faceted skillset.

What is your advice to students 
preparing to graduate?

Soak in every moment you have as 
a student! Attend events, ask your 
professors questions and learn as 
much as you can before you leave 
JMU. Also, take the culture of JMU 
with you. Employers love the “JMU 
spirit” of hospitality and positivity we 
bring, so remember to keep holding 
those doors open— they’ll open for 
you, too!

What is the number one skill 
that students entering the public 
relations field should have?

I’ll say two, one technical and one 
a little more intangible. First, have 
great writing skills. No matter what 
team or department you’re in, you’ll 
be expected to write A LOT in a 
communications role. So, dot those 
I’s, cross those T’s and remember 
that each piece of writing should tell 
a story. Second, have an insatiable 
desire to learn and grow. Things 
move pretty fast and mistakes can 
happen, but don’t let them get you 
down. Learn from them, move on 
and then seek ways to make yourself 
even better. You never know where 
a new opportunity may lead, and 
that’s half the fun! 

After JMU...

Digital Content Strategist and Influencer Marketing
Lead, Edelman
JMU Class of 2015
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Courtney graduated from JMU in 2015. While at JMU, she majored in 
Communication Studies and Media Arts and Design. During her time 
at JMU, Courtney was in SGA, Student Ambassadors and the Honors 
Program. She interned with JMU’s Office of Communications.


