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Meet Lydia: Our Spotlight Employee 
of the month

Energized by 
duracell

PR Lessons from 
journalism

Heather Pruim combined 
her roles as a firefighter and 
a budding PR practitioner 
to implement a strategic 
campaign for a fire safety 
seminar.

Over the summer, Kaitlyn 
Harper interned at the 
Loudoun Times Mirror where 
she learned valuable lessons 
about pitching stories to the 
media.
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Meet JMU Alum
Audrey Cannon
Audrey Cannon is a 
communications specialist 
with Dominion Energy. Audrey 
received her undergraduate 
degree in 2015. While at 
JMU, she majored in written 
communciation and Spanish. 
She received her graduate 
degree in Communication and 
Advocacy from JMU in 2017.

Lydia is the account executive for the Matchbox Realty account 
team. This is her second semester with Bluestone. She was vot-
ed as our spotlight employee for March by her fellow employees 
because of her commitment to her team and her selflessness as 
a leader. Learn more about her achievement on page 4.
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Account Updates

The Matchbox team is currently 
working on several events for 
the month of April, including 
being involved at Madipalooza, 
JMU’s annual event! They also 
will be celebrating Earth Day with 
Urban Exchange and seeking 
media coverage, designing 
multiple t-shirt giveaways, and 
helping with end-of-year events 
for multiple complexes. Finally, 
they have officially launched the 
Matchbox photo contest!

The Bluestone Communications 
account team spent the first half 
of March focused on recruiting 
new employees for next semester. 
They promoted the fall 2019 
application through social media, 
print material and class visits. One 
morning, the Bluestone team and 
a few other employees passed 
out free Campus Cookies in 
Harrison Hall lobby to prospective 
applicants. Now, the team is 
shifting gears to plan one of 
our biggest projects, the 2019 
Showcase. They are excited to 
demonstrate their special event 
planning skills. 

The HLLA team just put out our 
first newsletter and we are excited 
to see the responses! We have 
also produced a video from Skills 
Evaluation Day that is up on the 
Facebook page. Our first blog 
called “From Player to Parent” is 
now posted and we have some 
more on the way. We have been 
keeping up with the Facebook 
page to get more parents involved 
and excited for upcoming events. 
We are now generating ideas for 
Opening Day to make it a huge 
success!

Harrisonburg Little 
League Association

Matchbox Realty Bluestone
Communications

The IIHHS account is currently 
awaiting IRB approval to conduct 
a focus group study among 
Honors College students. IIHHS 
wants data on the motivations 
and interests of Honors College 
students, specially if/when 
deciding to focus on service. Our 

branding style guide is clean and 
polished, and we are now creating 
a social media editorial calendar. 
We are creating fresh content 
for IIHHS to post on Facebook, 
including graphics, interactive 
posts and other posts connecting 
to relevant topic areas.

Institute for Innovation in Health and
Human Services
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Account Updates
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For the Bridgewater Retirement 
Community (BRC), the team 
has created a treatment of logo 
options for the Auxilary Program. 
The team is also visiting the 
BRC campus to take photos for 
promotional uses. Finally, they 
continue to work on the Facebook 
event page to showcase all 
additional community connection 
opportunities that BRC employees 
participate in.

The Bluestone account team 
continues to work with Broward 
Partnership. Upon returning from 
spring break, the team jumped 
into revamping the Imagine 
Broward logo.

The Bluestone account team 
also continues to work with 
Eliza Stucker’s personal training 
business. With a name decided, 
they can now work on a logo.

Special Projects

Celebrating 20 Years of Partnership with the Community Upcoming Events

Monday, April 22  |  5:30-6:30 p.m. 
Hall of Presidents, D-Hall
RSVP by April 15 at bit.ly/bluestoneshowcase

Thursday, April 4  |  6:30-8:30 p.m.

Sunday, April 14  |  12-2 p.m. 
Pale Fire Brewery
Purchase tickets at bit.ly/PRSSABanquet

Bluestone Communications End 
of Year Showcase

PRSSA “Fired Up” Banquet

SCOM Annual Awards Dinner



          

Year: Senior
Hometown: Wayne, PA
Majors: Communication Studies 
(concentration in public relations) 
Minor: Writing, Rhetoric and & 
Technical Communication and 
Honors Interdisciplinary Liberal 
Studies

What do you enjoy most about 
the field of public relations?

The ability to positively represent 
the clients I work with and 
clearly convey their messages 
to the public. Essentially, we 
literally become the link between 
companies and the rest of 
the world, which shows how 
important our work is. This 
requires a lot of technical skill, but 
still encompasses creativity and 
promotes engagement.

What do you enjoy most about 
Bluestone Communications?

I enjoy being able to take what 
I’ve learned in my classes and 
actually apply it; I’m gaining 
experience working with real 
clients and leadership skills that 
I’ll be able to use for the rest of 
my life. In Bluestone, I’ve gotten 
the chance to work as Client 
Relations Director and Account 
Executive, and both of these 
require a lot of contact with the 
company we work with. Being 
able to talk directly to our clients 
and collaborate with my amazing 
team members has shaped the 
friendships I’ve created and the 
real-life experience I’ve gained.  

What skills of your own have 
you been able to strengthen 
throughout your time at 
Bluestone Communications?

In addition to working with clients, 
Bluestone hosts incredible work-
shops that help me gain skills in 
area like social media, software 
programs, presentations, and 
more. I also have been able to 
strengthen my skills of leadership, 
writing, organization, collabora-
tion, client communication, and 
interpersonal communication. 

Spotlight Employee: Lydia 
Erickson

What is your dream job? 

My dream job is where I can feel 
like I am serving and making 
an impact in peoples’ lives 
every day; I want to use writing 
and communication skills to 
advocate for others (maybe in 
the field of nonprofits, higher 
education, or psychology)! My 
time at Bluestone has helped 
me by giving me the opportunity 
to explore career opportunities 
within PR and work with amazing 
peers who are going to make 
such an amazing impact on the 
world, and I have learned so 
much from them about my future 
career path as well! 

Here are what others said 
about Lydia:

• “Lydia is always a positive 
driving force in all of our 
account meetings. She stays 
on top of things and makes 
sure that we all do our jobs 
well. She is committed to 
getting things done and 
keeping us focused on the 
task at hand.”

• “Lydia has remained so 
positive and supportive 
with all the ups and downs 
our account team has been 
through all while working 
on her thesis! She is a rock 
star!!!”
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Bold, Informed and Energized by Duracell
By Heather Pruim, Account 
Accosicate, Bluestone 
Communications

Over spring break, I helped 
implement a strategic PR 
campaign in my hometown, 
Wyckoff, NJ; combining my role 
as a firefighter and as a budding 
PR practitioner.

The event was created to 
increase awareness of fire safety 
by educating almost 40 Pre-K 
students that when you change 
the clocks for daylight saving time, 
you should also remember to test 
and change the batteries in your 
household smoke and carbon 
monoxide detectors. The Wyckoff 
Fire Department’s message was to 
“change your batteries when you 
change your clocks!” on Sunday, 
March 10.

This safety seminar was hosted 
by the Wyckoff Stop & Shop 
and in partnership with the 
Duracell PowerForward team. 
They provided each youngster 
and 250 store customers with 
free batteries to support the 
message of safety. The Duracell 
PowerForward team brought 
one of their five emergency-relief 
vehicles, equipped with a stock 
supply of free batteries, 75 phone 
charger ports, and mobile internet 
access. This CSR program has 
been deployed 30 times and has 
helped 34,060 families across the 
US since 2011.

This PR event from March 7 
garnered four media impressions: 
It was seen on Verizon’s Fios 1 
news, on cable’s News 12 New 
Jersey, online in the Wyckoff 

Patch and in the print Suburban 
Record. While the primary 
message was about safety and 
building mutually beneficial 
community relations, the press 
saw my presence as an additional 
timely twist to the story as a 
young female firefighter on the eve 
of International Women’s Day.

Public education events are a very 
rewarding and fun responsibility 
within the fire service, but it 
makes my experience even more 
worthwhile when I am able to 
inspire some of the kids.
I am excited to bring this 
experience back to JMU to 
further my event planning and 
media relations skills. This charge 
from Duracell will help keep all 
of Bluestone Communications 
energized!
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Kaitlyn Harper, Account Associate 
Matchbox Realty

It’s an ambitious public relations 
student’s natural instinct to apply 
to every PR agency in the area 
for a summer internship. So, 
that’s what I did. When I didn’t 
receive an offer from any of my PR 
dream jobs, I first panicked. Then, 
I accepted a position working 
part time for a local newspaper, 
the Loudoun Times Mirror. I’ll 
admit I was a little disappointed 
I wasn’t spending my summer 
learning public relations magic 
from the mighty industry-
wizards at Ketchum or Edelman. 
Nevertheless, after keeping an 
open mind and reflecting on my 
summer, I realized I gained quite 
the unique experience.

In our PR coursework at JMU, 
we learn how important a well-
crafted pitch is, but it’s a skill 
which comes with experience 
outside of the classroom. My 
work at the Loudoun Times Mirror 
gave me a sneak peek into the 
dos and don’ts when pitching 
the media. The editor-in-chief 

would forward me press releases 
about news-worthy stories 
he didn’t have time to cover 
himself. This process, coupled 
with the daily environment of the 
newspaper office, taught me a 
journalist’s perspective on how 
PR practitioners should pitch the 
media. Here are two important 
lessons I will carry with me into 
my PR career:

1. Know When to Pitch
Emails can easily get buried and 
other stories can take priority on 
busy days of the week. Print day 
was Wednesday at the Loudoun 
Times Mirror. The journalists 
were consumed with work and 
scrambled to make sure the paper 
was ready to print by Wednesday 
morning. My boss would typically 
send me press releases to cover 
on Thursday and Friday because 
those were the days he would 
determine what stories to place in 
next week’s paper. From a public 
relations practitioner’s standpoint, 

it’s beneficial to consider a media 
outlet’s print or publishing days 
to increase the likelihood of your 
story being covered.

2. Relevance is Key
Understand your audience and 
pitch to a significant news outlet. 
I was assigned a story about a 
local woman’s nephew who was 
attacked by a shark in Florida. 
After spending hours researching 
a Florida shark attack and 
attempting to get in contact with 
the family, the story didn’t make 
the cut but my article about a 
local historic site did. Ultimately, 
an editor is going to publish a 
story his/her audience cares most 
about. It is critical to target an 
applicable audience, research a 
news outlet and determine the 
journalist’s areas of interest for a 
successful pitch.

PR Lessons Learned From a
Journalism Internship

Employee Poll: Do you make a March 
Madness bracket?

Yes  No  What’s a bracket?

76.5%
5.9%

17.6%
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Audrey Cannon

Why did you decide to pursue a 
master’s degree at JMU?

I loved my undergraduate 
experience at JMU, so it was an 
easy decision to pursue another 
degree there. I knew I wanted 
to further my education and 
become well-versed in the field 
of communication. When I was 
offered a graduate assistantship 
that waived tuition, it was the 
perfect opportunity to stay at JMU 
and complete my master’s.

Could you describe your career 
path?

While I was a student at JMU, 
I did a handful of internships in 
Corporate Communications, and 
was extremely fortunate to get 
a job I loved right out of college. 
Two of my summer internships 
were at Dominion Energy, and 
I stayed on with them after 
graduating. I still consider myself 
to be at the beginning of my 
career path, but I am about to 
make my first move inside the 
company. After three years in 
Employee Communications, I’m 
getting ready to transition to a 
new role in Media Relations.

Could you describe your role as 
Communications Specialist at 
Dominion Energy?

In my role as a Communications 
Specialist, I have honed my 
writing and interview skills, 
learned to manage long-
term editorial calendars, and 
interfaced with stakeholders all 
across the company to create 
communications and change 
management campaigns. I 
spent my first three years at 
the company in Employee 
Communications, writing and 
planning communications for 
employees. My new role will be in 
Media Relations, where I will build 
relationships with members of the 
media, write press releases and 
media advisories, and serve as a 
spokesperson for the company. 

What is a challenge in your role 
at Dominion Energy and how do 
you overcome it?

The energy industry is large and 
complex, and much of what we 
have to communicate can involve 
technical information. One of the 
most challenging parts of my 
job is learning to ask the right 
questions to fully understand 
technical issues—and to translate 
those issues into easy-to-

understand terms for the public or 
for employees. For instance, if a 
reporter calls and wants to know 
about how we are building solar 
panels, the communications team 
has to get the technical answers 
from the subject matter experts 
and write or speak about it in a 
way anyone can understand.

What is your favorite part of 
your job?

My favorite part of my job is 
the storytelling. I’ve had the 
opportunity to meet people 
all around the company and 
write their stories. That has 
been so valuable for employee 
engagement and humanizing 
our brand. It has taught me that 
everyone has a story; you just 
have to be patient enough to hear 
it. Dominion Energy is a wonderful, 
ethical company to work for, and 
I’d recommend it to anyone.

What is your advice to students 
preparing to graduate?

Remember that everyone was 
just starting out once! When you 
begin your first job, it’s OK not 
to have all the answers. Have 
confidence in your abilities, ask 
lots of questions, and remember 
that JMU has prepared you well!

After JMU...

Communications Specialist, Dominion Energy
JMU Class of 2015 and 2017
Audrey received her undergraduate degree in 2015. She was a double major 
in Writing, Rhetoric, & Technical Communication (WRTC) and Modern 
Foreign Languages, with a focus on Spanish. She received her master’s 
degree in Communication and Advocacy from JMU in 2017.
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